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THE MASSAGE THERAPIST'S GUIDE TO THE PERFECT WEBSITE

INTRODUCTION

ow do you create the perfect Massage Therapy website?
What even IS a perfect website?

By using this checklist, you'll learn exactly what you need to have on your
website to attract the right clients who are eager to work with you.

If we haven’t met yet, hello! I'm Nikki Wolf—
Business Mentor for massage and holistic
therapists.

I’'m here to show you how to create a therapy
business that fills you with delight. One where you
can earn more money and have a greater impact
doing work you love.

So, let’'s get started, by making sure your website
includes all the essential components to attract your
perfect clients!

HOW TO CREATE THE PERFECT WEBSITE

Funnily enough, a perfect website doesn't have to be one that is beautifully designed
and gorgeous to look at. Instead, once the reader has landed on your site, a perfect
website needs to do just one thing in the first instance: Get the reader to stay on your
site as long as possible.

There are a further 2 objectives for your site. They are:

1) Get people to give you their contact details so you have some control over your
communications with them.

2) Get them to call you or book with you.

Your website should be encouraging people to either get in touch, or to give you their
contact details — it's quite unusual that someone will book straight from your website

the first time they see it.
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Once they're on your site, you have 7 seconds to engage them before their attention
wanders. In those 7 seconds, your website needs to answer 4 essential questions. If
these questions are answered, it's more likely the visitor will stay and read on.

4 essential questions that your visitor will be asking:
e Who is this for? (ie who do you help)
e What do you do? (ie what is your modality or training)
e Why should I care? (ie tell me more, why is this going to help me?)

e What do | do now? (ie give them a “call to action” - “learn more”, “download
this”, “book a free consultation” etc).
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WEBSITE CHECKLIST

Go through your website using this checklist:

If you tick anything in the “ACTION REQUIRED” you need to resolve,
remove or add this.

If you DON'T have a tick in the “GOOD JOB" boxes, you need to add or
do some work on that.
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ABOVE THE FOLD

(This is the part of the webpage that is visible when you first land on your page -
before the reader has to scroll down to read more.)

I' ACTION REQUIRED
. . N

[ ] Copy is vague. It doesn’t talk to your Ideal Client
[ ] It doesn’t answer the 4 Essential Questions
[ ] Dominated by large picture /image

- J

v'GOOD JOB
- e »

[ ]Copy is clear

[ ]Headline & sub-headline where you explain your “mini-introduction” (ie
who you work with and what you do)

[ ]Immediate call to action.

[_|Clearly answers the 4 Questions:

Who is this for?

What do you do?

Why should | care?

k What do | do now? /

o
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VIDED

' ACTION REQUIRED

[ ] No video.

Ve v'GOOD JOB ~

[ ] Engaging video, where you are smiley and friendly - positioned
prominently
[ ] Video answers the 4 Important Questions.

(. /

IMAGES

' ACTION REQUIRED

[ ] Stock images used OR Few images on site — pages are text heavy, or
unprofessional

Ve v'GOOD JOB ~

[ ] Real images of YOU and your treatment room.
[ ] No obvious stock photos.
[ ] Images obviously support the copy..

(. /
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MAIN MENU

! ACTION REQUIRED

[ ] Navigation cluttered or unclear.
[ ] No clear Call To Action present (ie WHAT should they do now?)
[ ] No phone number in menu Logo visible

v'GOOD JOB

[ ] Your logo in top left.

[ ] Navigation/Menu items limited to bare essentials (5 or 6 items in menu
bar)

[ ] Phone number/ way to contact you, clearly visible on every page

[ ] Main Call To Action prominent in top right of page (ie Book Now)

\ _4

PERSONALITY

! ACTION REQUIRED
4 N

[ ] No pictures or video of you

[ ] Only stock images used on site.

[ ] If you changed your name & logo at the top of page to another therapist,
the rest of the website would still be true and make sense — ie there’s no

\ unique selling point and no differentiation. J
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vGOOD JOB

4 )
[] Your photo is on the homepage and on subsequent pages
[ ] You have a video which captures the essence of your personality
[ ] Your Story on your About Page

. _/

CALL TO ACTION (CTA)

! ACTION REQUIRED

[ ] Only 1 or no call to action on the page.
[ ] Visitor is left wondering what to do next...

/- \

[ ] Consistent calls to action that are repeated at least 3 times on the page.
First one appears above the fold
[ ] CTA copy is clear and compelling. (ie Book Now, Learn More etc)

(& /
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BODY

! ACTION REQUIRED
4 N

[ ] Disjointed copy.

[ ] Doesn't flow.

[ ] Lots more ‘I' than ‘you’ in the text,

[ ] Too much writing - not enough use of images or blank space
[ ] Too many colours and fonts, so reading becomes difficult

& /

)

[ ] More ‘I' than ‘you’ Text,

[ ] Homepage: Talks about the pain points of the client — paints a picture of
the “before” and “after” of working with you.

[ ] images & video clearly expand on what you do and how you work

[ ] WHO will benefit and WHAT the visitor needs to do next.

[ ] Clear visual breaks between sections.

[ ] Only 1 or 2 colours used consistently

~
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TRUST

' ACTION REQUIRED

[ ] No testimonials.

v'GOOD JOB

[] Client testimonials with their names, sprinkled liberally throughout the
website

FOOTER

! ACTION REQUIRED

[ ] Footer is lacking essential elements OR Footer is missing entirely from the
page.

v'GOOD JOB
a J I

[ ] Clearly laid out and includes:
[ ] Expanded Navigation

[ ] Physical address

[] Links to Contact Me

[] Link to Privacy Policy

[ ] Link to Terms of Service
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BUILD EXPERT STATUS

' ACTION REQUIRED

[ ] No blog post

v'GOOD JOB

[] Blog posts aimed at your ideal client — added to regularly
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How did you get on? Lots of “Good Jobs”? - that’s great, your website is good to go!

A few or a lot of “Action Required”? Don’t worry, a website is always a work in
progress. It never really gets finished. You'll always be tweaking, re-writing and
adding things to it . But now you know WHICH bits need adding, changing or
otherwise tweaking.

You know exactly what to include on your website to attract clients who want to hear
more and can’t wait to work with you!

Now it’s time to take action. Don't let this guide sit in your downloads folder.

Scroll back up and start making the necessary changes or additions to your site.

And if you get stuck, feel free to bring your questions to the Massage & Holistic
Therapists-Build Your Dream Business community. This is a free Facebook
group where | regularly share tips, hints, strategies and give free training. |
created it to be a useful and nurturing space for you to take your therapy
business to the next level. I'd love to see you in there! :-)

CLICKHERE TO JOIN THE GROUP

Happy website (and business) building!
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